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Fast  Fash ion  
Today
As consum er s, we are no str anger s to the 
wor ld  of  f ast  f ash ion . W e easi ly  get 
pu l led  in to t r ends and fads, and the cr isis 
of  f ast  f ash ion  is f ar  too p ressing to be 
over looked. Peop le's l i ves are at  the 
expense of  our  careless purchases, and 
those peop le deser ve just ice. I n  order  to 
m in im ize labour  costs, m anufacturer s 
expor t  thei r  p roduct ion  over seas. 
Un for tunately, the wor k ing regu lat ions 
in  these p laces are not suf f i cien t , nor  do 
they p r ior i t i ze f ai r  wages for  thei r  
em p loyees. T he aver age wage in  
Bangladesh  for  a gar m en t wor ker  i s $2 
dai ly. Suppor t ing a f am i ly  w i th  th is i s 
near ly  im possible. T h is resu l ts in  over  
for ty  m i l l ion  gar m en t wor ker s 
wor ldw ide facing extrem e pover ty.  

T he fast  f ash ion  cr isis also 
has a detr im en tal  im pact on  
our  ear th .  To put th ings in  
per spect ive, i t  takes ten  
thousand l i ter s of  water  to 
p roduce one k i logr am  of  
cot ton . T h is water  i s then  
hard  to reuse, and th is 
p rocess of ten  resu l ts in  
wasted m ater ials. Back in  
20 19, a repor t  was publ ished 
that revealed  six ty - two 
m etr ic tons of  apparel  was 
consum ed global ly. O ver  
t im e, th is has not f ai led  to 
increase. As consum er s, we 
are al l  r esponsible and need 
to hold  our selves 
accoun table for  our  act ions. 
Keep read ing to see how you 
can  act ively  create change! 
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T h e Cr i si s
At one poin t  or  another , i t  i s l i kely  you have 
con tr ibuted  to f ast  f ash ion . T h is holds us al l  
accoun table for  our  act ions, and we m ust 
im prove. T he fash ion  industr y  i s wor th  $1.2 
t r i l l i on  USD, wor ldw ide, annual ly. H owever, 
th is i s at  the cost  of  peop le?s l ives. I t  i s v i tal  to 
recogn ize that our  role as consum er s has a 
t r em endous im pact on  the con t inuat ion  of  th is 
industr y. T he rel iance on  global  supp ly  chains 
aim s to outsource wor k and reduce costs for  
com pan ies. H owever, what can  be found 
beh ind  closed door s is t r u ly  shock ing. T he 
d isregard  for  safety  in  the wor kp lace, wor ker  
sat isfact ion  and hum an  r igh ts i s a p roduct of  
careless consum er s. T h is can  be com bated by 
not giv ing in to ty p ical  consum er  behaviour , not  
purchasing new trends ever y season , but 
instead eth ical ly  sourcing stap les for  your  

wardrobe.   



T ak in g Act i on
W onder ing how you can  help? I  have 
just  the solu t ion ! I n  an  at tem pt to help  
th is cr isis, I  star ted  m y own  
sustainable cloth ing br and. M y br and, 
W i ld  Fig wor ks to p rov ide un ique, 
authen t ic cloth ing to those wan t ing to 
stand out and m ake a d i f ference. 

I  source al l  cloth ing f rom  r ag houses, 
v in tage m ar kets and m ake tr ades w i th  
other  sustainable businesses. W i th  
th is, al l  cloth ing is cleaned and in  
som e cases revam ped to give m y 
custom er s the best qual i ty  possible. 
Check i t  out  on  I nstagr am  
@wi ld f ig.goods and con tact  m e w i th  
any inqu i r ies! 

O f  cour se, th is i s not the on ly  way 
to help  the cr isis. O ver al l , buy ing 
less cloth ing is the m ost im pactfu l  
change you can  m ake as a 
consum er. W i th  th is, v isi t ing your  
local  th r i f t  shop  or  consignm en t 
shop  is a great way to sustainably  
shop ! Always th ink tw ice about 
your  purchases, and m ake an  ef for t  
to donate clothes you no longer  
u t i l i ze. I f  we wor k together , we can  
help  er ad icate f ast  f ash ion !
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Clai re M acD onald

Ty ler  Sabapathy

wi ld f ig.goods

ybhaloo@br anksom e.on .ca
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